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YOUR BEST SOURCE FOR ALL
THINGS FACILITIES

You know that old idea that pets
often take on the characteristics
of their owners and, in some
cases, even begin to look like
them? Google it if you don't know
what | mean - it's pretty funny.
Well, in our line of work, we often
find the same thing happens with
buildings.

The law firms and accountants we
look after tend to be decorated
with dark wooden desks, creating a
polished, professional atmosphere.
And decades into the digital
revolution, they still display shelves
full of leather-bound books.
Marketing agencies are more open
to vibrant designs, with bold colours,
inspirational quotes painted on
walls, and trendy modern furniture
in breakout cubicles, all perfectly in
tune with the minds of the people
who work there.

As soon as you arrive ata TV or
production company's premises,
you can't help noticing the energy,
excitement, and creativity in the air
and the high-tech surroundings on
each desk and wall. Whether we
are cleaning the studio floor or PAT
testing the monitors, soundboards,

and switchers in the control room,
you can almost hear the director
calling lights, cameras, and action.

Equally as slick and clean, but in
complete contrast, health clubs and
gyms tell the story of the people
who spend their days enhancing
their clients' health and well-
being. Energy, vitality, and finding
that winning spirit are the vibes
that come from every corner of
every room —the furniture, the
equipment, and even the way

the sunshine bursts through the
windows reflect the fullness of life.

Our job is to maintain these

images and ensure that our client's
workspaces continue to inspire their
staff while adding weight, value, and
credibility to the image they portray
to the outside world.

The Embassy Dilemma!

Recently, | visited a potential new
client to quote on a cleaning
contract. We already look after lots
of embassies in London, so | had a
clear sense of what to expect —and
this place did not disappoint.

Crand stone archways, wrought-
iron gates, and towering wooden

doors, a blend of medieval grandeur
and Eastern European elegance
with high vaulted ceilings, stunning
chandeliers, mahogany furniture,
red velvet curtains, and antique
tapestries depicting legends of old.
It was stunning!

It looked so Gothic and magnificent
that | was tempted to ask the
ambassador if she wanted us to
remove the specialist, long-pole
cobweb clean from the quote. (The
spiders seemed to have added a
certain air of elegance all of their
own.)




We Don’t Cut Corners, We Clean Them

A quick vacuum and emptying
the bins might look good on the
surface, but truly clean goes far
beyond appearances. It’s all about
Checklists, Logistics, Efficiency,
Attention and Neatness.

Whether you use a small
independent cleaner, employ a
commercial cleaning company, or
have your facilities management
company include cleaning within
their overall contract, here are five
key things that stand between
surface and CLEAN.

Checklists: Detailed checklists
provide a clear breakdown of

tasks (daily, weekly, and monthly)

to ensure thoroughness and
consistency. This prevents
overlooked areas and guarantees
high standards for deep-cleaning
schedules (carpets, etc), disinfecting
high-touch points (keyboards, ect),
and toilet sanitation.

This schedule should also include a
quality assurance program, follow-
up inspections and guarantees to
correct any issues. This isn't a one-
off job: it's the CLEAN standard at all
times.

Logistics: Cuarantees are only
possible if you use trained,
certified, and insured staff (with full
background checks to fit security

protocols). Cleaning is a profession
like any other and the right
techniques, chemical handling, and
skilled use of quality equipment

is essential. Certifications like

ISSA's CIMS (Cleaning Industry
Management Standard) or OSHA
compliance ensure safety and
quality.

Logistics also means working
around our client's requirements:
after-hours cleaning, weekend
deep-cleaning sessions, daytime
cleans or a mixture of times and
places.

Efficiency: Cutting corners

with cheap cleaning products is
inefficient and unhealthy. Poor-
quality chemical cleaners and
inefficient dust removal techniques
can cause up to five times worse

indoor air pollution than outdoor air.

The use of industry-leading, low-
toxicity, eco-friendly products helps
maintain a healthier workplace
while reducing environmental
impact.

Sometimes, a perfect clean is not
even enough. Post-construction
cleanups, medical-grade sanitation,
seasonal deep carpet cleaning and
other unusual environments require
expertise and specialist equipment.

Attention: Details make the
difference, both in the visible and
the invisible areas of commercial
cleaning. Paying due attention to
light switches, elevator buttons,
keyboards and doorknobs can
reduce the spread of germs by up
to 80%. Cleaning air vents and ducts
(which collect dust and allergens),
under desks and furniture (where
dirt accumulates unseen), and
attention to waste management
and recycling programs support
everyone's sustainability goals.

Neatness: So, while it is behind

the scenes, below the surface and
beyond the extra mile that turns a
looking good into the deepest and
cleanest of CLEAN, looking good
counts too. That is why the final
part of our CLEAN programme is to
ensure that the first person in the
office each morning knows we've
been.



From Sweat to Sparkle...

Each type of building we clean
presents different challenges.
The sports and leisure

industry includes a variety of
environments, from food and
drink spaces to sports courts,
water areas, and changing rooms.
Add to that high footfall and lots
of touch points for hands, and you
have a serious hygiene and sweat
situation to deal with.

Forest House Health and Fitness
Club in Watford, with its two-floor,
three-studio facility, including
squash courts, changing rooms, and
a member's lounge, faced all of the
above.

So, we set up a custom cleaning
schedule of daily deep cleans
during off-peak hours, with special
attention to high-touch areas.
This meant frequent sanitisation

using non-toxic, gym-safe cleaning
products and specialist cleaning
tools for gym floors, showers, rubber
mats and cardio equipment.

Our staff were specially trained in
gyme-specific cleaning protocols
and, like all our team, they know
their purpose is 100% customer
satisfaction.

The club’'s management is
delighted with the work of the new
contract we have implemented
because it meets their values and
supports the standards and brand
they have become known for in the
area. Oh, and the customer surveys
also report back that they, too, love
the sparkle that keeps the sweat at
bay, part of our CLEAN programme
is to ensure that the first person

in the office each morning knows
we've been.

A Why do facilities managers A Why do facilities managers
always carry a ladder? Because never get lost? Because
they believe in taking things they've got a maintenance
to the next level. plan for everything!
A A cluttered space equals a
cluttered mind (unless you're A | asked my cleaner if they could
a genius, then it's a ‘creative’ make my office look like new.
mess) They said, “I'm a cleaner, not a
magician.”
A Why did the mop break up
with the broom? It was tired of A “Facilities management: The
being pushed around! only job where ‘nobody
noticed’ is the biggest
A ‘A great cleaning team is like compliment you can get.”
oxygen—you only notice when
they're not there.” A “The only thing we leave behind

in a go-getters office clean
is the smell of victory (and
maybe some lemon-scented
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disinfectant).”
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A  Why did the cleaning company
go to therapy? Because they
had too many deep-seated
issues!
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A “If you think nobody notices a
clean space, try working in a
dirty one.”
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We are grateful for all the support
and goodwill our customers
have shown us over the years,
and nothing makes that more
valuable than giving back. Last
year, one of the charities we
supported was Look Ahead,

an organisation dedicated to
building better lives through
social care and housing in local
communities.
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Cleaning up in the it

Film & TV Industry &

Our company Director, Denis
Sansome, has been putting the
Facilities Management industry
under the spotlight over the last
few months while engaging with
the Film & TV Productions: Supply
Chain Innovation Programme.
This initiative, in association with
the Royal Academy of Arts, is all
about understanding the unique
requirements of the film and TV
industry.

They say, ‘Pictures paint a thousand
words, and that is certainly true in

So, it was lovely to receive an email
from Dipti Rapte, the Fundraising
& Partnerships Manager, updating
us on the project we had donated
to. And these were some of the
comments from the people

who benefited from the charity's
amazing work.

To people like Dan, it meant that
he didn't feel alone this Christmas.
He shared, “/'ve always dreaded
Christmas because it reminds me
of being alone, but this year was
different. | felt like someone cared.”
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the creative industries market. The
end product is always producing
glitz and glam by telling stories on

a grand scale. But the real work

is done behind the scenes, with
attention to detail, focus on quality,
understanding niches, and creating
services that fit the specific needs of
the final curtain.

As a company that already works
with many clients in this industry,
we are excited to learn even more
through this project and strengthen
our ability to deliver more
blockbuster facilities management.

A service manager at one of Look
Ahead’s homelessness services
wrote, “Seeing residents smile
and enjoy the day was incredibly
rewarding. It showed how much
small gestures can mean. It
brought everyone together. Even
those who are usually quiet joined
in and shared how much they
appreciated it.”

We are always looking to support
charities, so if you have a good
cause that is close to your heart,

please let us know.
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